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                Logo Design Competition
The Fort Dodge Area Chamber of Commerce and Fall Fest Committee are pleased to announce a logo design competition for artists, professionals, & amateurs of all ages!
The winning logo will become the property of the Fort Dodge Area Chamber of Commerce and will be presented at the chamber board meeting later this year.  The new logo will be phased in and will completely replace the current logo that appears on Web pages, stationery, and official publications for Fall Fest.
                    
Prizes for the competition include:
                       
First prize:              $100.00

            

People’s Choice:    Gift certificate/prize (TBD)   

       Deadline for receiving entries is Wednesday, September 8, 2010.
         Window painting needs to be COMPLETED BY MONDAY, SEPTEMBER 13.
Entries should be mailed to: 

Amy Bruno, Fall Fest Logo Contest
Fort Dodge Area Chamber of Commerce
1406 Central Avenue
Fort Dodge, Iowa  50501 
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                Logo Design Competition
Submission details:

· Entries will be painted on storefront windows along Central Avenue during Fall Fest by the applicant.  Chamber of Commerce will provide paint and assign windows.
· Entries should be submitted on paper and in electronic format (if possible).  We are looking for a logo that presents well in both media.
· All entries become property of the Fort Dodge Area Chamber of Commerce.

· Entries will NOT be returned.

· Entries should include the design with no identifying designer marks or affiliation.  Designer identification should be included with the entry but should not be on the entry.
· The Fort Dodge Area Chamber of Commerce will inform all entrants which businesses will be participating in this event.

· Removal of window paint will be done on September 20th.  The Chamber of Commerce will provide removal service. 
· Each participant may only submit one entry.

· Participation is free of charge.
· Copyright and plagiarism rules apply: you may not use someone else’s material without permission.
· Modifying, enhancing or altering someone else’s artwork does not constitute an original, valid contest entry.

Judging details:
· Limited entries may be displayed on business windows.
· Participants in the contest will be contacted by the Chamber if your entry is selected to be displayed.
· Identification will be removed from each entry.
· The Chamber of Commerce board will screen the anonymous entries and will make the final selection.  
· Winners will be announced and contacted after Fall Fest.
· People’s Choice ballots can be found at the Chamber booth during Fall Fest. 
· The judges’ votes will be based on the following criteria:

- Overall Creativity and Concept

- Creative adaptation of source images

- Visual impact
Thank you for your participation in this event!
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                42 Rules for Creating a Great Logo Design *
1. 
Do not use more than three colors.

2. 
Get rid of everything that is not absolutely necessary.

3. 
Type must be easy enough for your grandma to read.

4. 
The logo must be recognizable.

5. 
Create a unique shape or layout for the logo.

6. 
Avoid bright, neon colors and dark, dull colors.

7. 
Confirm that the logo looks appealing to more than just three (3) individuals.

8. 
Do not combine elements from popular logos and claim it as original work.
9. 
Do not use clipart under any circumstances.

10. 
The logo should look good in black and white.

11.
Make sure that the logo is recognizable when inverted.
12. 
Make sure that the logo is recognizable when resized.

13. 
If the logo contains an icon or symbol, as well as text, place each so that they complement one another.

14. 
Avoid recent logo design trends. Instead, make the logo look timeless.

15. 
Do not use special effects (including, but not limited to: gradients, drop shadows, reflections, & light bursts).

16. 
Fit the logo into a square layout if possible, avoid obscure layouts.

17. 
Avoid intricate details.

18. 
Consider the different places and ways that the logo will be presented.

19. 
Invoke feelings of being bold and confident, never dull and weak.

20.
Realize that you will not create a perfect logo.

21. 
Do not use any “swoosh” or “globe” symbols.

22. 
The logo must have some connection to what it is representing.

23. 
A photo does not make a logo.

24. 
You must surprise customers with presentation.

25. 
Do not use more than two fonts.

26. 
Each element of the logo needs to be aligned. Left, center, right, top, or bottom.

27. 
The logo should look solid, with no trailing elements.

28. 
Know who is going to be looking at the logo before you think of ideas for it.

29. 
Always choose function over innovation.

30. 
If the brand name is memorable, the brand name should be the logo.

31. 
The logo should be recognizable when mirrored.

32. 
It should be honest in its representation.

33. 
Everyone should like the logo design, not just the business that will use it.

34. 
Create variations. The more variations, the more likely you are to get it right.

35. 
The logo must look consistent across multiple platforms.

36. 
The logo must be easy to describe.

37. 
Do not use taglines in the logo.

38. 
Sketch out ideas using paper and pencil before working on a computer.

39. 
Keep the design simple.

40. 
The logo should not be distracting.

41. 
The logo should be balanced visually.

42. 
The logo must not break any of the above rules.

* 
The above rules are merely suggestions from:   http://tannerchristensen.com/rules-for-logo-design/
