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& According to a national study, advertising specialties increase sales & deliver better Cost
A. Per Impression than other marketing media. According to statistics, here are the ‘Top 5
e Reasons’ to give Ad Specialties to your Customers:
1. Instant brand recall - 84% remembered the company that gave them an ad specialty
2. Customers buy from the companies that give them promotional products -62% did
business with the company after receiving the item
3. Lowest cost per impression of popular advertising media - Your advertising remains
to be seen over and over. The average CPI of an ad specialty is $.004.
4. Improved impressions - 42% had a more favorable impression of the company after
receiving the item.
5. Frequent exposure - The typical product is kept for 7 months and many are used by
your customers every business day.
Brand your company on a pen, USB drive, or grocery tote. Show your pride in your

company. It’s affordable and has a long shelf life. )
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